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In recent years, along with Chinese news medium reform continuously 
thorough, media competition is becoming stiff and ruthless .Strategic layout and 
reform of each medium raise in succession. Among them, the television program 
localization has become a basic medium strategy of fierce competition. Because 
lacking market consciousness and don't understanding marketing strategic, many 
dialect program operators make its existence face a difficulty. 
On December 6, 2010, Xiamen star TV station broadcast a new South Fujian 
dialect program called I Love South Fujian dialect. Currently, the program have 
already carried on a great deal of marketing investigation. Now is entering to 
formally broadcasting and establishing of marketing strategy in the market step. 
This thesis utilizes marketing theory learned from MBA curriculum. First this 
thesis uses SWOT theories on the analysis of management environment and 
competitive environment. Second this thesis makes market segmentation according 
to the customer’s demands. Finally this thesis draws up its own systematic、scientific 
and foreseeing marketing mix which is under the guidance of modern marketing 
theories. 
Further, this thesis studies the management problems of our country television 
program, submission "creativity integration marketing" way of thinking in settling 
method, and take into to study and consideration. This is also the thesis 's innovation. 
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2010 年 12 月 6 日厦门卫视全面改版前，两个闽南话方言类栏目《闽南通》和《今
日大代誌》收视率仅为 2.8%和 2%左右，市场份额各为 5%和 3%左右，年度广告收
入也较为普通。 
然而远的不说，就是福州电视台生活频道，其自办的方言类栏目《攀讲》，
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